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Abstract 

 
The purpose of this study is to empirically test and analyze the impact of information system 
technology (e-filing), tax socialization, and government trust on the compliance of individual 
taxpayers at the North Bekasi Pratama Tax Office. Adopting an associative quantitative 
approach, the research employs a sample size of 100 respondents, selected using the 
Slovin formula. Data was collected using a questionnaire with a Likert scale. The findings 
of the study are presented below conclude that (1) The implementation of e-Filing has a 
discernible and substantial impact on taxpayer compliance, (2) The socialization of taxes 
has a positive and significant effect on the compliance of taxpayers, (3) The level of trust 
that the government is perceived to have by the public has a positive and significant impact 
on the extent to which taxpayers comply with the relevant regulations,(4) The degree of 
trust placed in the government by the public moderates the application of information 
system technology (e-filing) in influencing individual taxpayer compliance, (5) The degree 
of trust placed in the government by the public moderates the extent to which the 
government is able to socialize tax activities on the basis of individual taxpayer compliance. 
The findings of this study offer encouraging indications for the government, particularly the 
DJP, and taxpayers alike, in terms of maintaining the trust placed in them by the wider 
community. The efficacy of the system with respect to government services and 
researchers also contributes to the expansion of knowledge and awareness. 

 
Keywords: Information Technology, Tax Socialization, Government Trust, Taxpayer 
Compliance. 
 

——————————◆—————————— 
 

A. INTRODUCTION  

Taxes are the important element to maintaining the country's economic 

stability to enabling the government to fund its budget (APBN). Tax revenue is the 

biggest source of state revenue, in financing national development. Public 

participation can be realized through public compliance as taxpayers. Without 

taxpayer compliance and awareness, this great potential will be wasted. Tax 

compliance in Indonesia remains a challenge, resulting in uncollected taxes (Solekhah, 

2018). 

Taxes are a crucial element in economic development, serving as a primary 

source on which governments rely to fund essential public services and infrastructure 

projects. These taxes are to be paid to the APBN, or state revenue, and spending 

budget (Marcori, 2018). It can be assumed that if tax authorities lack confidence in the 

integrity of taxpayers, even those eager to meet their obligations, and consequently 

prioritize enforcement through inspection and penalties, the approach is likely to 

generate a non-cooperative environment (Mendoza et al., 2017). Furthermore, the 
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intricate nature of tax law and regulation can result in inadvertent errors. In such 

instances, a punitive response from the tax authority is unlikely to encourage 

taxpayers to deviate from their current level of effort. 

Table 1. Realization of State Revenue 2018-2021 

Fiscal Year 

Amount of Realization 
Compliance 

Percentage Tax Reception Tax 
Reception State 

Budget 

2018  1,518.8  1,943.7  78%  

2019  1,546.1  1,959.3  79%  

2020  1,285.1  1,647.8  78%  

2021  1,547.8  2,011.3  77%  

Source: APBN Realization Data djpb.kemenkeu.go.id  

It is apparent that tax revenue plays a substantial role in overall state revenue. 

As demonstrated in the table above, there has been a discernible variation in the ratio 

of tax compliance. In 2018, the tax compliance rate in relation to the state budget 

(APBN) was 78%. This increased to 79% in 2019, before declining to 78% in 2020 and 

further to 77% in 2021. It can be reasonably assumed that increasing the compliance 

of taxpayers to obey tax obligations would optimize Revenue of the state from the tax 

sector. 

The implementation of e-governance represents a common strategy across 

most countries, offering the potential for a more citizen-centric approach to 

governance and the reduction of operational costs. It is unfortunate that most of These 

schemes were unable to achieve the benefits that were initially claimed. A focus on 

technology instead of governance is often to blame for this failure. (Saxena, 2005). The 

following challenges deal with organizations also come into play for the government. 

In Indonesia, a self-assessment system is used for the purposes of taxation, 

whereby the taxpayer is permitted a degree of flexibility and trust in relation to the 

calculation, payment and reporting of their tax obligations. However, this flexibility 

also opens opportunities for taxpayers to delay fulfilling their obligations, making 

taxpayer compliance a critical factor. Taxpayer compliance forms the foundation for 

assessing the strength of a nation’s development. It reflects the significant 

participation of taxpayers in supporting the continuity of national development. 

Report on the implementation of measures to ensure taxpayer compliance at 

the North Bekasi Pratama Tax Office in 2022 shows that taxpayers who submitted 

their Annual Tax Returns (SPT) and fulfilled their tax obligations have increased over 

the past five years. As reported by the DJP, the proportion of taxpayers who comply 

with the relevant regulations and submit. In the 2022 tax year, 81% of taxpayers filed 

their annual returns, representing 96,000 reports out of a total of 511,000 registered 

taxpayers. Over the past five years, the compliance ratio has remained relatively 

consistent, with a value of 72% observed in 2018. In 2019, despite an increase in the 

number of registered taxpayers, the compliance ratio remained unchanged at 72%. 

The proportion of taxpayers who complied with the relevant regulations and 
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submitted an Annual Tax Return increased once more in 2020, reaching a compliance 

ratio of 77%. This equates to 59,000 SPTs being reported. In 2021, the number of 

registered taxpayers increased once more, and the compliance ratio improved to 78%.    

Table 2. Realization of WPOP Compliance at KPP Pratama North Bekasi  

Year 
WPOP 

Registered 

SPT WPOP 

Reported 
Retrieved 

Compliance 

Ratio 

2018 227,206 63,528 163,678 72% 

2019 241,960 66,594 175,366 72% 

2020 254,675 59,509 195,166 77% 

2021 459,979 102,313 357,666 78% 

2022 511,177 95,939 415,238 81% 

Source: KPP Pratama North Bekasi 

According to Atarwaman (2020), taxpayer compliance refers to the behavior of 

a taxpayer who fulfils all their tax obligations in accordance with the applicable laws 

and regulations, in a conscious and deliberate manner. There are two main categories 

of factors that influence taxpayer compliance: internal and external. One external 

factor is the availability of tax reporting tools using information system technology, 

such as e-filing. Advances in information and communication technology allow 

taxpayers to easily report their taxes in real time. The implementation of e-filing 

technology marks a significant advancement in the provision of superior services, 

with the aim of facilitating the fulfilment of tax obligations by taxpayers. However, 

the issue lies in whether e-filing can effectively foster taxpayer compliance, as the core 

challenge is compliance itself, which depends on the awareness and willingness of 

taxpayers to fulfill their tax obligations. 

Another influencing factor is the accuracy of the media used for tax 

socialization and the intensity of its implementation. Tax socialization aims to raise 

taxpayers’ awareness of the crucial role taxes play in development and in improving 

public welfare. Similarly, the purpose of socializing tax regulations is to provide 

understanding about the importance of public, especially taxpayers, participating in 

supporting development. Tax regulation socialization also educates the public to 

comply with their tax obligations. Additionally, tax regulation socialization aims to 

provide knowledge and understanding of various tax rules and to foster cooperation 

between the public and the government through improved services, thereby building 

taxpayers’ trust in the government’s ability to manage taxes. 

In accordance with the findings of Diantini et al. (2018), E-filing represents a 

digital process for the submission of tax returns (SPT) and notifications. It is an online, 

real-time method that can be completed via online media. The objective of this study 

is to assess the impact of information technology, particularly e-filing, which provides 

taxpayers with a convenient and effective means of complying with their 

responsibilities. Prior studies Diantini et al. (2018) have shown that the introduction 

of filing based on system through e-filling has a positive and significant impact on the 

compliance of individual taxpayers. However, this finding contrasts with Solekhah 
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(2018), who reported that the implementation of the e-filing system did not have a 

significant effect on individual taxpayer compliance. 

The e-filing system does not impact individual taxpayers' compliance. Tax 

socialization is the second factor that can influence taxpayer compliance. Pramudito 

states in his explanation of the government's sub-optimal tax collection that the public 

is not entirely held responsible for this shortcoming. Sigit concedes that shortcomings 

have also been identified in the performance of his team. Sigit revealed: "The limited 

knowledge of taxpayers is a consequence of the lack of socialization efforts by the 

Directorate General of Taxes (DJP). The DJP has acknowledged this shortcoming and 

is taking steps to address it. Ground the analysis, it can be concluded that the 

taxpayers who do not comply with their tax contribute to the suboptimal tax revenue, 

are not solely the responsibility of the taxpayers. It is also a result of the DJP's failure 

to adequately disseminate tax-related information (Lianty et al., 2017). 

The socialization of taxation is a crucial aspect of making contribution to 

enhancing taxpayer compliance. By utilizing both direct and indirect socialization 

techniques, taxpayers can develop a comprehensive understanding of tax regulations, 

ensuring they have a clear comprehension of their tax obligations and the 

requirements to pay and report taxes accurately on a regular basis. It is vital that the 

DJP carries out socialization efforts regarding the online tax system which will be 

implemented for the purpose of facilitating payments and reporting. This will 

guarantee that taxpayers are provided with the information and guidance they 

require on all matters within the scope of taxation (Rusmayani, 2017). 

The research conducted by Pratiwi & Jati (2020) stipulates that tax socialization 

positively as a compliance factor for individual taxpayers. Nevertheless, Ainul (2021)'s 

prior study implies that tax socialization does not exert a considerable influence on 

individual taxpayers to satisfy their tax obligation. Furthermore, trust is an important 

factor in achieving tax compliance. Dewi and Diatmika (2020) describe trust as the 

fundamental belief held by individuals or societies regarding the ability of tax 

authorities to act in public interest. The research findings indicate if the trust level is 

getting higher it will lead to impact on the compliance of personal taxpayers. 

However, this finding differs from that of Pradhani (2022). Pradhani states that the 

confidence placed in the government does not affect the level of compliance among 

personal taxpayers. 

The purpose of this study is to empirically test and analyze the impact of 

information system technology (e-filing), tax socialization, and government trust on 

the compliance of individual taxpayers at the North Bekasi Pratama Tax Office. 
 

B. LITERATURE REVIEW 

1. Attribution Theory 

The process of attribution is a single of the mechanisms through which 

impressions are formed. The term 'attribution' is used to describe the processes by 

which individuals seek to explain the causes of the behaviors of others or themselves. 

The theory is selected for examination due to its relevance in understanding the 
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relationship between taxpayer compliance with tax obligations and the way taxpayers 

evaluate taxes. An individual's perception of a given situation is significantly shaped 

by both internal and external factors. (Sudrajat & Ompusunggu, 2015). It is commonly 

held that behavior caused internally is under the personal control of the individual, 

whereas behavior caused externally is influenced by external factors. This implies that 

the individual is compelled to act because of the situation or environment in which 

they find themselves. 

 

2. Compliance Theory 

Compliance theory, first put forth by Stanley Milgram in 1963, aims to explain 

why people are willing to obey established orders or rules. Compliance theory 

describes a situation in which an individual follows instruction or adheres to 

regulations that have been issued. The term "taxpayer compliance" is used to describe 

the behavior of taxpayers who are aware of their tax obligations and adhere to the 

laws and regulations applicable to their circumstances. 

 

3. Taxpayer Compliance 

The Minister of Finance Decree No. 554/KMK.04/200 states that taxpayer 

compliance is an action in fulfilling tax obligations in accordance with the conditions 

of the applicable tax laws and regulations. Compliance is closely related to actions 

taken to meet the provisions of the laws and regulations associated with the taxation 

system. As posited by Agnys & Robiyanto (2017), taxpayer compliance is contingent 

upon adherence to the full spectrum of tax regulations, including, but not limited to, 

those pertaining to administration, bookkeeping, tax withholding/collection, 

payment, reporting, and the provision of data for tax audit purposes. To fulfil their 

tax obligations in accordance with the relevant regulations, taxpayers tend to associate 

it with the costs of fulfilling these obligations (compliance costs), which are preferably 

minimal or nonexistent. Therefore, when designing a taxation system, it is necessary 

to consider the cost element of fulfilling tax obligations. 

Taxpayer compliance is essential because Indonesia’s taxation system adopts a 

self-assessment system that entrusts taxpayers to fulfill their tax obligations 

independently. Moreover, as indicated by Henny Zurika Lubis & M. Arief Hidayat 

(2019), an important factor motivating compliance is the desire to avoid penalties. This 

indicates that taxpayers comply to avoid any sanctions, fines or other penalties for 

non-compliance. 

As asserted by Marcori (2018), it is imperative to rigorously enforce taxpayer 

compliance to optimize the efficiency of tax revenue collection. Hartini & Sopian 

(2018) stated that measuring tax knowledge requires several indicators: 

a. Taxpayer knowledge of the function of taxes. 

b. Taxpayer knowledge of tax regulations. 

c. Taxpayer knowledge of registration as a taxpayer. 

d. Taxpayer knowledge of the procedures for tax payment; and 

e. Taxpayer knowledge of tax rates.  
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4. Implementation of Information Technology (E-Filing) 

Advances in data and communications technology have made it possible to 

find a constructive solution for the creation of applications or software that enable 

taxpayers to fulfil their tax obligations in an efficient, effective and economical 

manner. One of the supporting tools currently used in the taxation system is E-Filing, 

which allows for the electronic submission of Annual Tax Returns (SPT) or requests 

for extensions of Annual SPT online, in real-time, through the DJP’s website. The e-

filing system forms part of the modernization of the national taxes system, with the 

objective of increasing taxpayer compliance. The introduction of e-filing will 

streamline the online submission of annual tax returns in real-time, enhancing 

efficiency and convenience for taxpayers. As highlighted by Rizky Amalia and Wahjoe 

Hapsari (2018), the following factors contribute to the effectiveness of e-filing: 

a. Security and confidentiality: The strength of the technological tools to maintain 

the security and privacy of the information provided by taxpayers. 

b. Information Technology Assurance can be defined as the set of organizational 

assets, the role of their use and the administration that oversees them. It 

ensures that the elements are competent in this area. User perception: The 

measurement of technology’s trustworthiness, indicating that its use will bring 

benefits to the user. 

c. Ease of use perception: The extent to which the system is straightforward and 

offers a user-friendly interface. 

 

5. Socialization of Tax Regulations 

To encourage taxpayer compliance with tax obligations, the government, 

through the DJP, must engage in socialization activities that involve informing, 

reminding, and shaping the public’s mindset about the role and function of taxes in 

improving societal welfare. 

The term "tax socialization" is used to describe the efforts of the DJP to create 

comprehension, provide information and guide society to understand the impact of 

taxes on the nation. Through these socialization activities, it is expected that the 

awareness of the public as taxpayers will increase, motivating them to comply with 

the relevant tax laws, it is necessary for taxpayers to be identified, pay taxes and 

submit annually their tax returns on time.  

In addition, tax socialization can serve as a communication channel from 

government to taxpayers to discuss the challenges of paying and reporting taxes, 

which can help build trust in the government's administration of taxes. 

In Articles 2 and 3 of the DJP Regulation Number 3 of 2013 concerning tax 

education, the goal is to enhance tax knowledge and skills, as well as to change 

taxpayer behavior so that they become more aware, informed, and concerned about 

exercising their rights and fulfilling their tax obligations. Taxation socialization is an 

effort to inform, educate, and orient the public in general, and particularly the 

taxpayers, about everything related to taxes and tax law. 
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According to Herryanto et al. (2013), taxation socialization or educational 

activities can be carried out in two ways: 

a. Direct socialization: Direct socialization involves interaction with taxpayers or 

potential taxpayers. Forms of direct socialization are for example "tax goes to 

school/tax goes to campus", tax competitions (quizzes, debates, tax speeches 

and articles), tax meetings, tax clinics, seminars, discussions, lectures and 

workshops/technical advice. 

b. Indirect socialization: Indirect socialization involves minimal or no interaction 

with participants. Examples of indirect socialization activities include 

radio/television programs and the sale of tax-related books, leaflets or 

pamphlets. 

 

6. Tax Socialization 

Tax socialization is necessary because it helps taxpayers to understand the 

important role of taxes in national development, because taxpayers can take part in 

the progress of national development. In addition, tax information is very important 

for taxpayers to be aware of tax procedures, thus the implementation of tax 

obligations runs as mandated by the law (Sudrajat & Ompusunggu, 2015). 

Tax socialization is evaluated using an index, as proposed by Pratiwi & Jati 

(2020): 

a. Socialization is immediate transparent. 

b. Socialization enables the citizens, particularly taxpayers, to comprehend the 

benefits of taxes to the nation. 

c. The public/taxpayer understands the applicable tax laws. 

d. The taxpayers will understand how to fill in and submit their SPTs. 

e. The filing deadlines are known to the taxpayers. 

 

7. Trust in the Government 

Trust arises from attitudes of integrity and cooperativity, which are based on 

the mutual sharing of retrieved the same meaning. Based on these shared values and 

norms, trust in government is related to taxpayers' expectations of the government 

system and the current legal system. Trust in the government is very important 

because it is linked to the level of public participation and willingness to fulfill tax 

obligations. The more trusted the government, the more likely taxpayers are to 

comply. 

Accountability and transparency in the management of taxes collected from 

public revenues affect participation, which is manifested in the awareness of tax 

obligations. Trust in government is the basis for building the national economy and 

determining the outcome of national development. Trust is also linked to the 

legitimacy of government, which is earned through democratic processes such as the 

election of executive, legislative and judicial leaders. 

The level of assurance taxpayers has towards government is reflected at 

perception that the government is accountable for the nation's development because 
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people are willing to pay taxes, implement correct programs that can improve the 

welfare of the people, is genuinely committed to eliminating corruption and has 

confidence in the performance of the current government. 

Mardiasmo (2011) states that satisfied taxpayers are more likely to fulfil their 

tax obligations in compliance with the relevant regulation. The measures of taxpayer 

satisfaction are: 

a. Level of trust in the government, 

b. Trust in the legal enforcement, 

c. Trust that taxes collected will go back to the people 

 

C. METHOD 

This conceptual research model indicates the influence of the independent 

variables on the dependent variable. The dependent variable in this study is taxpayer 

compliance, while the independent variables in this study are e-filing 

implementation, tax socialization, and trust in government. The basis for this research 

uses data collected from questionnaires distributed to individual taxpayers at the 

North Bekasi Pratama Tax Office (KPP Bekasi Utara).  Survey methodology was used 

to collect primary data, using a questionnaire as an instrument.  

The sample in this survey consisted of respondents who were listed as 

taxpayers at KPP Bekasi Utara, with the criteria being individual taxpayers who have 

a Taxpayer Identification Number (NPWP) and report their Annual Tax Return (SPT) 

to the North Bekasi Pratama Tax Office. The sample of 100 (hundred) respondents was 

selected to apply the Slovin formula. The respondent characteristics consist of 40 

males and 60 females. The age distribution of the respondents shows that the largest 

group is aged 20-25 years, with 70 individuals, followed by 16 respondents aged 26-

30 years, 13 respondents over 30 years, and 1 respondent under 20 years. 

 

D. RESULTS AND DISCUSSION 

1. Multiple Linear Regression Test 

The results obtained from the multiple regression analysis conducted using 

statistical tests in SPSS version 25 are as follows: 

Table 3. Multiple Linear Regression Test 

Coefficient a 

Model  
Unstandardized 

Coefficient 

Standard 

error 

Standardized 

Coefficient 

Beta 

t sig 

1  

  

  

  

Constanta  9.291 790  10.483 000 

The Implementation of 

Technology (E-Filing) 
.168 0.43 273 3.390 000 

Tax Socialization .389 023 608 9.956 000 

Government Trust (Z)  .690 031 136 2.229 028 

Dependent Variable WPOP Y compliance 

Source: Output SPSS 25 
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From the regression equation, the following can be explained: 

a. The coefficient of the regression constant is 8.281. Therefore, prior to the 

influence of the independent variables (application of e-filing, socialization of 

taxation and trust in government), the value of WPOP compliance (Y) is 8.281. 

b. The coefficient for the implementation of e-filing (X1) is 0.188, indicating that 

for each 1% increase in e-filing implementation, taxpayer compliance (WPOP, 

Y) will rise by 0.188. 

c. The coefficient for tax socialization (X2) is 0.389. This means that for every 1% 

increase in tax socialization, the taxpayer compliance (WPOP, Y) increasing 

0.389. 

d. The coefficient for government trust (X3) is 0.069. This means that for every 1% 

increase in government trust, the taxpayer compliance (WPOP, Y) will increase 

by 0.069. 

 

2. Hypothesis Testing 

While keeping the other independent variables constant, each variable's effect 

on the dependent variable of taxpayer compliance is assessed individually using the 

t-test. The t-test is presented in the coefficient table under the ‘sig’ (significative Ness’) 

column. The following results are applied to decide: 

Table 4. Test Result Coefficient a  

Model  
Unstandardized 

Coefficient 

Standard 

error 

Standardized 

Coefficient 

Beta 

t sig 

1  

  

  

  

Constanta  9.291 790  10.483 000 

The Implementation of 

Technology (E-Filing) 
.168 0.43 273 3.390 000 

Tax Socialization .389 023 608 9.956 000 

Government Trust  .690 031 136 2.229 028 

Dependent Variable WPOP Y Compliance 

Source: Output SPSS 25 

Hypothesis tests, based on Table 4 above, are partially with a t-table value of 

1.985, are as follows: 

a. E-filing (X1) implementing to the compliance of taxpayers (Y) bears a 

significance of 0.000 < 0.05 and a calculated t value of 4.390 higher than the t 

table value. This shows that the application of e-filing influences taxpayer 

compliance (WPOP) at KPP Pratama Bekasi Utara. 

b. Tax socialization (X2) towards taxpayer compliance (Y) in KPP Pratama Bekasi 

Utara shows a significance of 0.000 <0.05 and a calculated t value of 9.969 which 

is higher than the t table value. This means that tax socialization has a positive 

effect on WPOP at KPP Pratama Bekasi Utara. 

c. The perceived effect of trust in government (X3) on taxpayer compliance (Y) 

had significance of 0.028 < 0.05 and a t-value of 2.229, which is higher than the 

t-table value. This indicates that trust in the government influences WPOP at 

the KPP Bekasi Utara. 
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3. Coefficient of Determination (R2) 

An increase in R2 indicates a greater impact of independence on subordinates. 

The aim of the coefficient of determination (R²) calculation is to determine which 

independent variable has the most dominant influence on the dependent variable. The 

coefficient of determination table below shows the results of the coefficient towards 

determinants test. 

Table 5. Results of the coefficient of Determination Model Summary 

Model R R. Square Adjusted R Square 
Standardized Error of the 

Estimate 

1 888a 788 781 .79677 

a. Predictor (constant) Government Trust (Moderate) Tax socialization (X2) The implementation of technology 

(e-filing) (X)  

As the above table shows, the R² ratio is 0.788. It implies that 78.8% variation 

of WPOP can be explained by the implementation variables of e-filing, tax 

socialisation, and trust in the government, while the other 28.2% is influenced by other 

factors. 

 

4. E-Filing Information System Implementation and WPOP Compliance 

Following the results of the hypothesis test, the significant value for e-filing 

adoption is 0.000, which is less than α = 0.05, and the t-value is 4.390, which exceeds 

the t-table value of 1.985. Therefore, Ha1 is assumed. This indicates that the e-filing 

implementation variable has a positive and significant effect on the compliance of 

individual taxpayers at the North Bekasi Pratama Tax office. 

As the e-filing system becomes more sophisticated, it will offer taxpayers 

greater convenience and satisfaction, thereby encouraging them to fulfil their tax 

obligations. The system is accessible from anywhere and offers flexibility, removing 

any reason for taxpayers to neglect reporting their obligations. This study aligns with 

the findings of Kusumayanthi & Suprasto (2019) and Diantini et al. (2018), who 

determined implementation of e-filing positively influences taxpayer compliance. 

This is due to the advantages and convenience the e-filing system provides in meeting 

tax obligations. 

E-filing system facilitates reporting of taxes by taxpayers, as it expels the 

essential for them to wait in lengthy rows at Dropbox locations or KPP. Additionally, 

it saves time in submitting the Annual Tax Return (SPT). The utilization of information 

technology systems provides efficiency, effectiveness, and cost-effectiveness for 

taxpayers, the public, and the government in fulfilling tax rights and obligations. 

Taxpayers will find it easier and more comfortable to fulfill their tax obligations, and 

taxpayer compliance will increase due to the pleased with the tax services provided 

by the government. 

 

5. Tax Socialization and WPOP Compliance 

Stemming from the results of the test of hypothesis, the implication value for 

tax socialization is 0.000, which is less than α = 0.05, and the t-value is 9.969, which is 
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higher than the t-table value of 1.985. Therefore, Ha1 accepted. This means that 

socialization of tax activities has a positive and significant effect towards compliance 

of individual taxpayers at the KPP Bekasi Utara. 

This indicates effectiveness of the socialization of tax has positive impact to 

taxpayers’ awareness to fulfill their tax obligations. Tax socialization aims to change 

taxpayers’ negative perceptions, making them more compliant than before. This 

finding is consistent with studies by Wardani and Wati (2018). Miftahul Romdhona et 

al. (2021). 

Tax socialization activities help convey information, messages, and 

impressions about various aspects of taxation. The influence of taxpayer compliance 

can serve as an indicator of national consciousness and the level of public 

participation, especially taxpayers, in fulfilling their obligations, as well as their moral 

support for national development. 

 

6. Government Trust and WPOP Compliance 

Grounded in the hypothesis test, the significance value for government trust is 

0.028, which is less than α = 0.05 the t-score was 2,229, greater than the t-test score 

1,985. Hence, Ha1 is accepted. This means: In the case of North Bekasi Pratama Tax 

Office, assurance on government impacted positively to the individual taxpayers' 

compliance. 

When the government manages taxes, which are public funds entrusted to it, 

in a good way, it will impact positively to taxpayer compliance. High level of taxpayer 

trust is reflected in the public’s confidence in the tax system, which becomes the 

foundation for the government to continue national development and the national 

economy. To increase public satisfaction over time, the DJP must work continuously 

to improve and enhance its services. 

The results of this research consistent with Dewi, Diatmika (2020) and Jones M 

et al. (2020). It was found that the level of trust in government positively impact on 

taxpayer compliance. A high level of taxpayer trust in government is reflected in the 

public's trust in government management. The "slippery slope" framework has been 

put forth as a psychological model for the comprehension of tax compliance behavior. 

The framework posits that tax compliance is shaped by a multitude of factors, 

including the level of trust individuals place in the authority figures responsible for 

regulating tax matters and the perceived authority of these entities. Furthermore, tax 

knowledge has been recognizing as a pivotal influenced factor in tax compliance, 

particularly, in context about the digital economy (Bornman & Wassermann, 2020). 

The level of tax understanding and compliance has been subjected for study in several 

different regions, with the results indicating that tax knowledge plays an important 

role in shaping compliance behavior (Anggraeni et al., 2022; Adeleke et al., 2019). 

The extent to which taxpayers trust the relevant tax authorization is an 

important determinant of their compliance behavior. Such a level of entrust is 

essential for the readiness to accept the choices carried out by the tax administration. 

Such acceptance consequently leads to increased compliance (Van Dijke, et al., 2010). 
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An essential element influencing the level of entrust tax procedure is the way in which 

taxpayers perceive the fairness of law enforcement. It is essential that taxpayers 

perceive justice in the whole area to discern the tax system as legitimate. The 

perception will subsequently rise compliance. While all the above areas are important, 

research around taxation has shown that perceptions of procedural justice are 

particularly important (Kichler, et al., 2006).  

 

7. The Implementation of Information Technology System (E-Filing) on 

Taxpayer Compliance Moderated by Government Trust 

Table 6. Results of the Moderation Test Stage 1 

Coefficients a  

Model  
Unstandardized 

Coefficient 

Standard 

Error 

Standardized 

Coefficient Beta 
t sig 

1  

  

  

Constanta  9.291  790    10.483  000  

Implication Technology 

(e-filing)  
.168  0.43  273  3.390  000  

 Government Trust  .690  031  136  2.229  028  

Dependent Variable Compliance WPOP Y  

Source: Research Results Processed by the Researcher. 

Table 7. Results of the Moderation Test of the Information Technology Usage 

Variable on Taxpayer Compliance 

Coefficients a  

Model  
Unstandardized 

Coefficient 

Standard 

Error 

Standardized 

Coefficient 

Beta 

t sig 

1  

  

  

  

Constanta  9.291  790    10.483  000  

Implication Technology 

(e-filing)  
.168  0.43  273  3.390  000  

Government Trust .690  031  136  2.229  028  

Moderate 1  .058  0.102  .064  1.551  000  

Dependent Variable Compliance WPOP Y  

Source: Research Results Processed by ourselves. 

Based on the SPSS output above, it shows that the effect of Z (Trust in 

Government) on Y in the first output, and the moderating effect (Z*X1) in the second 

output, both show significant values (< 0.05). This indicates that the accomplishment 

of the Information Technology System (e-filing) plays a valid role as a moderating 

variable. In other words, government trust strengthens the connection between the 

accomplishment Information Technology System (e-filing) and individual taxpayer 

compliance.  
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Table 8. Results of the Moderation Test Stage 2  

Coefficients a 

Model  
Unstandardized 

Coefficient 

Standard 

Error 

Standardized 

Coefficient 

Beta 

t sig 

1  

  

  

Constanta  9.291  790    10.483  000  

Tax Socialization .389  0.23  273  3.390  000  

Government Trust  .690  031  136  2.229  028  

Dependent Variable Compliance WPOP Y  

Source: Research Results Processed by the Researcher. 

Table 9. Results of the Moderation Test of the Tax Socialization Variable on 

Taxpayer Compliance Moderated by Government Trust 

Coefficients a  

Model  

Unstandardized 

Coefficient 

 

Standard 

Error 

Standardized 

Coefficient 

Beta 

t sig 

1 

  

  

  

Constanta  9.291  790    10.483  000  

Tax Socialization .389  0.23  273  3.390  000  

Government Trust  .690  031  136  2.229  028  

Moderate 2  .044  .077  .564  519  000  

Dependent Variable Compliance WPOP Y  

Source: Research Results Processed by ourselves. 

 

8. The Influence of Tax Socialization (SP) on Individual Taxpayer Compliance 

with Government Trust as a Moderating Variable 

Presumed by SPSS output above, It demonstrates way impact of Z 

(Government Trust) to Y (Individual Taxpayer Compliant) at the second output, and 

the moderating effect 2 (Z*X2) in the second output, both show significant values 

(<0.05), It shown that tax socialization, which has an influence, strengthens the 

relationship, and is suitable to be considered as a moderating variable. In other words, 

government trust strengthens the effect of tax socialization on individual taxpayer 

compliance.  

 

E. CONCLUSION 

According to the discussion above, it can be concluded that the implementation 

of information technology through e-filing has a positive and significant effect on 

taxpayer compliance. The socialization of taxes has a positive and significant effect on 

the compliance of taxpayers. Government trust positively and significantly affects 

taxpayer compliance. Government trust moderates the relationship between the 

implementation of the Information Technology System (e-filing) and individual 

taxpayer compliance. Government trust moderates’ connection between tax 

socialization activities and individual taxpayer compliance. 

The findings of this research carry positive effects for government, is to DJP, 

for taxpayers in sequence to maintain public trust. The effectiveness of the system is 
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related to government services, and the researcher also contributes to increasing 

public knowledge and awareness regarding participation in development. Taxpayer 

compliance is both a psychological and an economic issue, which is why research on 

taxpayer compliance should continue over time. Therefore, further research is needed 

by broadening comprehension of the study to include factors as follows culture, social 

norms and tax inclusion. 
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